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metres away. Through the early warning system of their
eyes, customers can be attracted or repelled by the
image projected. [It's] said ‘beauty is skin deep’ and at
an average walking speed in a shopping centre of over
five kilometres an hour, an initial one point five second
visual recognition timeframe and a highly polluted
visual landscape, [your store] better be gob-smackingly
attractive to catch the eye of the non-habitual customer
you want to ensnare.”

As sounds are recognisable, Ryan says great retail
brands today also understand the power of audio
branding — in particular when consciously used as a
trigger or mood enhancer.

“Selfridges ‘Spirit’ department has a phased sound
system that creates unique three-metre pools of sound,
tuned specifically for each brand of apparel, [music] can
only be heard if you are standing within the three metre
sound space. These sound pods immerse you in the
brand - a big part of what you buy.”

But while sight and sound is critical, scent is really
seminal, says retail anthropologist Paco Underhill.

“Nothing is more repugnant than a bad smelling store.”

Author of Why We Buy, Underhill's experience in the
field of market research has enabled him to refine a
research model that examines detailed information
about the shopping experience.

Placing video cameras in hundreds of stores and
tracking the every move of 30,000 shoppers globally
each year, his company observes how store layout
shapes our spending.

“Notice the use of the right hand. We know that
most stores work better with a counterclockwise
circulation pattern that puts the grabbing hand closest
to the merchandise.

The longer we're in a store the more we'll buy and if

’

we need sales help, we're more likely to buy — thus the

[Your store] better be gob-
smackingly attractive to catch the
- eye of the non-habitual customer
you want to ensnare.

InFocus Visual Merchandising

Garden City, .mno._.mw ’

clothes chain Diesel deliberately designs confusing
displays, according to Underhill.

Releasing a shopping patterns report based on a
sample of 10 regional shopping centres across Australia
and over 20,000 customer interviews mainly during
2006/07, Helen Bakewell, managing director of
consumer retail research specialist Directional Insights,
tound customers spending less than 15 minutes in a
centre have an average spend of $21, compared to
customers spending over three hours and an average
of $140.

Using regression analysis to analyse spend versus
time, it was found that for every additional minute
spent in a centre, customers spend an additional $0.68
on average.

Agreeing the longer a customer stays in a centre the
more they spend, Bakewell suggests providing child-
friendly play areas in shopping centres, so shoppers
can shop for longer without the children, is one
way retailers and shopping centres can maximise
their potential.

Easy centre and store navigation, stores precincts
(shoe, apparel and accessory stores together) and being
unique in the market place — not a cookie cutter
replication of what is down the road, are also key.

“Customers are always saying they are looking for
something a bit different or unique, and at the moment
there is too much sameness in retail and in centres.
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Do you want to be able to respond to Fashion trends more quickly & bring
your ideas to market faster?

Want to print designs where you are not limited by colour?
of printing on a vast number of fabrics including:
nen Hemp Viscose Wool
Polyester  Nylon Lycra Acetate

Or do you dream about the day where you can print a number of designs
without massive surcharges or minimums?

Then contact the team at Bravo!!

Bravo is a dynamic Australian Company specialising in producing high
ages on a wide range of Fabrics.

Digital Printing on Fabric is the way of the future and Bravo enables you
to use this amazing technology today. 5o give us a call & we will let your
design imagination run wild!

Unit 6,7-11 Brough St, Springvale VIC 3171 ph: 03 9546 3345
www.bravoprint.com.au sales@bravoprint.com.au
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